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EVERY DAY AT THE NON-GMO PROJECT, WE TALK WITH COMPANIES SEEKING OUR VERIFICATION
IN RESPONSE TO CONSUMER DEMAND. AS A NON-PROFIT ORGANIZATION THAT BELIEVES
STRONGLY IN CONSUMERS'RIGHT TO KNOW AND TO CHOOSE NON-GMO, WE ARE COMMITTED
TO PROVIDING THE MOST STRINGENT NON-GMO PROGRAM IN NORTH AMERICA.

Our verification ensures that products have met
the Non-GMO Project's Standard for GMO avoidance, which includes ongoing testing, as well as
rigorous traceability and segregation measures.
With more than 3O,OOO Non-GMO Project
Verified products to date, consumer demand for
non-GMO is now shifting the entire supply chain.
Education is a key component of the Non-GMO
Project's mission because informed choice means
giving shoppers transparent labeling AND the
knowledge to create change in our food system.
Here are sorne facts about GMOs:
1. GMOs are organisms whose genetic material
has been manipulated in a laboratory through
genetic engineering. This can create combinations of plant, animal, bacteria, and viral
genes that do not occur in nature or through
traditional crog$reeding.

,"6 testing, including long-term
feeding studies, has not been done on geneti-

2. Adequate

cally engineered crops.
3. GMO ingredients are present in more than 75

percent of conventional processed foods.
4. More than 64 countries require labels on
GMOs, and many have severe restrictions
or bans against GMO food production

or sale.

Which Crops Are GMOs?
For consumers, it can be difficult to stay

up-to-date on food ingredients
that are at risk of being genetically modified because
the list frequently changes.
As part of the Non-GMO
Project's commitment
to informed consumer
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choice, we work to maintain an accurate list of atrisk ingredients. All major high-risk crops must be
tested prior to use in a Non-GMO Project Verified

product.

High-Risk Crops
These crops are currently in commercial production in genetically engineered form. Contamination risk is high, and ingredients derived from
these crops are treated as high-risk as well.
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Alfalfa (first planting in
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Corn (approx. 92 percent of
US crop, 2015)

.
.
.
.
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Cotton (approx. 94 percent of US crop, 2015)
Papaya (most of Hawaiian crop)

2O11)

Canola (approximatelY 90
percent of US crop, 2013)

Soy (approx.94 percent of US crop,2O15)
Sugar Beets (approx.95 percent of US crop,2013)
Zucchini and Yellow Summer Squash
(approx. 25,OOO acres)

Honey and other bee products, eggs, meat, and
milk are animal derivatives considered to be at high
risk by the Non-GMO Project Standard because of
potential contamination in feed and other inputs.

Get lnvolved
The Non-GMO Project is committed to empowering
consumers with choices and information. Here are
some helpful resources and ways to connect.
1. Get involved in the Non-GMO community' The
website www.LivingNonGMO.org is a resource for
creating and nourishing a sustainable non-GMO
lifestyle and learning about the GMO issue. Find
Non-GMO Project Verified products.
2. Celebrate non-GMO choices during Non-GMO
Month. October is a time to get involved in raising

awareness about the GMO issue, Discover NonGMO Month events, and enter to win Non-GMO
Project Verified products. Celebrate informed
choice about whether or not to consume 9enetically modified organisms, and help build a
non-GMO future.

YOUR HAIR TABLET
Are you finding too many
hairs in the shower or on
your brush? ls your hair

startingto look thin and

along with an online directory to help make your
Non-GMO Project Verified purchasing decisions

dull? Maybe it is time
to supply your hair with
nutrients! Hair Volume
contains apple extract,
in addition to biotin, and
other important hair, nail

easier.

and skin nutrients.

3. Shop your values. The Non-GMO Project offers
a shopping app for iOS and Android devices,

4.Connect on social media. Our social media sites
offer around-the-clock updates on everything
non-GMO. Join the conversation.

Jl

www, Facebook.comlNonGMO Project

-J www.Twitter.com,/NonG Mo Project

@ www. Pinterest.com/NonG MO Project
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*****l

*
i'lefr

tTwoRKs! ",Htr

*,***,
I LOVE HAIRVOLUME!
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BY FRANCINE

"l\4y hair became thinner and I was

"l love HairVolumel My hair

totally freaking out. After trying
HairVolume, lwas impressed. My

doesn't make me panic anymore,

hair appears healthy. l'm so happy
I have found these tabletsl"

Much less hair on it. Thank you for
this great supplementl "

is an advocate of informed consumer choice. She

helped start the Non-GMO Project after her work at
Food Conspiracy Co-op in Tucson, AZ, showed her
firsthand how much trouble shoppers had figuring out
how to avoid GMOs. The Non-Gl4O Project ls a 5O1(c)
(3) non-profit dedicated exclusively to the non-GMO
misiion. Non-GMO Project Verified is the only North American thirdparty program for GMO avoidance based on a rigorous standard.

brush

tor more information, please call: 1'877-696'6734 ot
our website wwwnewnordicusa.com
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